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Intro to Placemaking
Urban vs Suburban Placemaking
Case Studies
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want to s
working,

Placemaking is a tactical and
collaborative approach to enhancing
the identi

ty of a place that people
oend their time living,

olaying, and learning in.




W hat is Placemaking?

© It'saway to jump-start new public spaces or to
rehablilitate private spaces into semi-public spaces

It's a lower cost solution to make your city, county, or
neighborhood better

© It takes a lot of expertise, collaboration, and
leadership

© Justideas until someone implements them






Simple, righ’c?

No, not exac’cly.



Placemaking in urban

placemaking in the suburbs
areas is easier but..
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What's the difference?
Urban Areas

— Chance encounters

— More public gathering spaces

— Less space to travel to and
from places

— Development more focused
on pedestrian and bicyclist
transport

— 24/7 activity




What's the difference?
Suburban Areas

Planned encounters

Commercial private spaces are
used as semi-public spaces for
gathering

More space to travel between
places

Development focused on
vehicular transport

— Limited hours of activity (early
morning & evening)






https://youtu.be/8e9T_fDXi0U

Many suburbs are lrying to replica’ce the best

features commonly offered in urban areas..

Places to walk and bike (car-free lifestyle)

Town Centers or (Live/Work/Play)

Parks with activities for all ages

Variety of home types, size, and price

Entertainment destinations
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FOR MORE INFORMATION VISIT:
FAYETTEVILLE-AR.GOV/TACTICALURBANISM

FOR ASSISTANCE, CONTACT THE ENGINEERING DIVISION:
ENGINEERING@FAYETTEVILLE-AR.GOV
479.575.8206
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The City of Fayetteville encourages citizens to develop their
own Tactical Urbanism projects using their Guide and Permit
Application.




THIS IS A CITY OF FAYETTEVILLE APPROVED

TACTICAL URBANISM PROJECT »»

This project includes:

Mini-Roundabout

Installation

Tactical Urbanism is a set of techniques that cities or community groups can use to test out low-cost, short-term
improvements to the built environment. The goal of Tactical Urbanism is fo test new designs and ideas that will
Improve the safety, hesith, happingss, and community tivity of our nelghborhood:

You can offer feadback on this project at www.surveymon key.com/r/FayettevllleTacticalUrbanisi m

» WANT TO CREATE YOUR OWN TACTICAL URBANISM PROJECT? &« FAYETTEVILLE
WWW.FAYETTEVILLE-AR.GOV/TACTICALURBANISM  °°%  ARKANsas

City of Fayetteville, local advocacy
groups, business owners, etc. met with
the non-profit; Street Plans Collaborative,
to identify potential locations for
placemaking in Fayetteville.

Together, they identified a
corridor in Fayetteville to install a
temporary mini-round-a-bout.

City staff, local businesses, &
community volunteers worked
together to build the roundabout.



1. What Tactical Urbanism Projeci

2. Please indicate your impression of the tactical L
{ _ ) Highly Favorable
™) Favorable

) Neutral

(7} Unfavorable

Y Highly Unfavorabie

Compared to the safety of the project area prior

installation, do you think the current installation i

() More safe

Equally safe

e project area functioned p
installation, do you think the current installation i
™ More functional

) Equally functional

Tactical Urbanism Feedback Form

ild you like to provide feedback on?

Compared to the safety of the project area prior to the tactical urbanism
installation, do you think the eurrent installation is:
Y More safe

(T} Equally safe

4. Compar ject area functioned prior to the tactical urbanism
installation, do you think the current installation is:
{ 7 ) More functional

Y Equally functional

() Less functional

5. Compared to how the p area looked prior to the tactical urbanism
installation, do you think the current installation is:
) More visually appealing

() Equally visually appealing

Y L sually appealing

6. Please provide any further feedback about this project:

)

On-going online survey

that asks residents their
’chough’cs on the latest

placemaking projects
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Fishers, IN - pocke’c parlc

- Fishers, Indiana is a suburb of Indianapolis (approx. 30

min drive away

- located along a 4-lane busy highway near seas of

concrete surface parking lots

- two main destinations nearby: popular ice cream shop

and a weekend farmer’'s market but not a lot of public
space to gather

- Before the pocket park, Fishers residents helped pay

to get rid of a vacant building that sat before it to build
something new
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Fishers, IN - pocke’c parlc

- The Director of Parks & Recreation collaborated with

local artists, residents, business owners, etc. and
sent out an announcement on the town's facebook
page that they were developing the community's first
Pocket Park.

+ Residents were asked to guess where the first park

might be and took suggestions.

- After the location was settled by the community,

the installation lasted about two months and did
not require costly playground equipment or fancy
features.



commemorates the Nickel Plate
District

» Shade, canopy structure &
Seating

+ Ping Pong table

» Chalk message board

- Bike racks

- Colorful artwork/mural
- Flower beds
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Comprehensive Plan

- Community needs to
gather and engage with
arts and culture

- Desire for entertainment
destinations

- Importance of social
activity facilitation



Forys’ch County Engagement Process

Review of Stakeholder Listening Presentation
Comp Plan Interviews Sessions (3) before BOC
Analysis of other Steering Committee  Open House

jurisdictions Meetings (4)

IN-TANDEM WITH COUNTY-WIDE RESIDENTIAL DESIGN STANDARDS
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Boulder Dash
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The course winds through
an active quarry, offering
participants views of the

working quarry face, ancient
rock deposits, and massive

equipment used to process,
move and manage the rock.
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Design and Marke’cing strategy for

Forsy’ch Coun’cy Branding

We are South Forsyth

We are families and neighbors. Our home is South Forsyth, and
our neighborhoods provide a respite from the Metro area.

We are an active community. Our children play soccer in our
parks that are second to none, we stroll our friendly neighborhood
sidewalks, and enjoy our trails and fantastic greenway.

We are War Eagles and Longhorns. Our schools are our heart and
soul, and provide our kids with the best education in the state.



@ We love our natural resources. Our southern border is the
Chattahoochee River, and we are the headwaters for great fishing,
floating or kayaking.

@ We are proud of our diversity. Our community is an international
melting pot and we enjoy great food, friendly neighbors, and
unique cultures.

@ We have the best of both worlds. Our residents came here for
peace and quiet, and are a short drive away from urban amenities
or rural landscapes.

@ We are community. Our homes, parks, schools and neighbors are
truly special, and we cherish the place we call home.

We are South Forsyth. Our Community. Our Home



'Placemaking Menu for Southeast

| Forsy’ch County’

“PLACEMAKING|' B il JABHEOF
In Southeast Forsyth County- e N T T T TENTS
ABOUT THIS MENU

WHAT IS PLACEMAKING?
PROCESS

PRINCIPLES

THE POWER OF 10 THEORY
PLACEMAKING IN SUBURBS
TACTICAL EXPERIMENTS
MENU ITEMS

WHERE TO START?

‘ . Placemol?fng inspires people ' '
to collectively reimagine and
reinvent public spaces as the

heart of every community.

«««««

March 2019

Project for Public Spaces

halo courlesy BNILORG

PLACEMAKING IN SE FORSYTH COUNTY



Southeast Forsyth County

Placemaking Menu

“This menu Is written for those who want to jump-
start placemaking. After reading the menu, readers
are informed on what placemaking is, its process,
the principles that guide that process, and examples
of what they can do to create a sense of place in
southeast Forsyth County.’

e Goq_]_ of {he menu



%‘7\ Menu [tem #I: Menu [tem #5:
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th}(\\\ﬁﬁéxg Saylng Hgllo | M Bnn.glng People Toge’cher
"\, g@gateways, sighage, branding '  / public spaces, alleys, &

events

Menu Item #6:

Menu [tem #92:

2 Street Activation &

2 furniture, lighting Securing Your History
historic markers &

Menu Item #3: celebrations
‘,;;\ ' Art to Touch _

murals, installations Menu ltem #7:
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Space Re-Activation
¥ _ Menu ltem #4: underutilized & privately
owned spaces
Create Ways to

, éﬁﬁ Meander and Reflect
7 parks & trails
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Menu Item -

ENU ITEM #5:
ING PEOPL
TOGETHER

THROUGH PUBLIC SPACES, ALLEYWA''S & EVENTS

Bringing Peaple Togather

The clacsic saying, “home s whare the heart
s, can't be more true when it comes to place-
making. This wiea of “home” extends far beyond
your [woperiy [ine Home = not confined 1o the
Tour walls surrounding Yol Bul rather 1S your
street. your block, reighborhood, village and
your counly a5 a whole, And |ust ke a house
equies mhsbitants to be a home, your public
spaces need people (n omer o flourish

In order to brng people togather in public
spaces. you must begin with passionate locals
coming together with @ common vision for ther
rommunity's wenlily When citeens work col
iab vy, 1L can tum a £ full of
strangars into & thriving commiunity. it 5.8 rMpple
effect. with the success of one neghborhood
spilling over into others, providing examples
of models for others to follow, The first step
n this process 8 lor neighbors o get o know
one another and notice where neighborhood
qmmeeE can be made

Piscematuni gom the ground up to creste suc-
cesslul public gpaces starts inyour iving room,
an your strest. aid in your neighborhond. Getra
know your neiphigors, as well as the needs of the
COMMLNITY. °

o
94 PLACEMAKING |lgSE FORSYTH COUNTY
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Build A Better Block
The Better Block foundation is an apen-solrce
resgurce for communities that wish 1o revitalze
@ block of public space. Belter Biock encour
ages people to buld coslitons or grasstoots
community aclvisls, nonproft goups, busi-
nesses. artists. and do-ityourselfers to address
the safety, accessibility, attractions, and diverse
amenities of spaces. They will help community
rmembaes realize their potentsal to make change
in their neighborhoods, and show local gavern-
ments how those changes could work

According 1o the foundation, theare are four areas
al impartance 1o addiss whin develaping 8
“Batter Block™ or public space;

Salety: if the public space feels unsale, then
that spacs will be unsuceessiil

2, Shared Aecess: 1s it easy for people to
aecess and enjoy the space? Do pedestrians
have @ clear access point? Do bDicycliats feel
welcome? Are thers wayfinding signs that
direct people inlo and oul of The area® Are
there amenities availabie that keep people
n the space?

3. Stay Power: How can we encourage people
o viesit thee area, have them linger, and invite
their friends? Are there enough food options
or places 1o s847 Are there maps. games, ar
wther amenilies? Is the identity of the area
prorminant?

=

Dog Owners: Lastly, the Better Block project
lelieves: you have fo create amenities for
wveryone from togs to babies. fram 10-vear
olds 1o 80-year-olds

verview

Quick Sugg

Like many Atlapta subwibs, Duluth 15
expenencng rapid growth The city

a need 1o blish Cufuth
s @ place with s own idenfily, and not
Just another suburb of Atlanta  Since
Parsons Alley was completed wn 2017 it
has become the main gathenng point and
destination far nat anly Dulith residents,
bt those Invng auross Allanta There s
8 steady stream of visitors who shop and
dine, & well as attend many crowded city
events such as the Food Truch Fodays.
There ara sight elements that help this
oanler work

i Storefronts  were  desgined  with
fiberglass frames that are reminiscent
of traditional :
gving the downtown an aged |ook
rather than a typical subirban
pommercial development

e

Lavge glass panes were moorporated
in the Building désign and wena placed
at eye level, This gives pedestnans a
greater visual sense of what each shop
and restaurant has to offer

3. The parking was pushed to the
perimeter of the site which allowed
more. emphasis on the pedestnans
using the space rather than the
veethiches This alsn allows lar greater
walkability throughout the space.

. Included in the de

CASE STUDY: PARSONS ALLEY

Parsons Mley 5 o
Dhiluth's great Tow
and lecation of 1
natural  comimiun
anid showeasea for |

ataplive rouse b
goal was Lo use co
that were remin
the same Visusl
hestonical buildings

The oty now aliov
in the plaza space
pedestrians o w
place withaut rishi

. Much of the detaili

roofs, and cormice
traditional retall |
might fird in a t
destrict Thee et
the history of the
Tuibeings inadth the
pedestnian experne

Vanety of form,
Heeps pedestrian
engaged Each
project mamntains |
heing eannected n

es-l:ion essssces

s Notable Resource

What are they?
Gateways are intended to advertisa that yol are
entering & distinct area, They ideally represent a
“commisnity beand " help display an identity, and
seive 85 8 welcoming pont for people antenng
Inlo @ new plioe.

anber 100 bl sl et it

. Survey existingsignage/galeway condi
&

Input received from -

SE Forsyth County

Gateways can come In many forms, from
msibtdivision signage or archways o even
aesthetic changes in landscaping. architecture.
or public art. Like all projects, they can also vary
n intensity, from e ¥ i that are

cheap to implement o more expensive options
that are more parmanent and require additional
i g before These build

over time and help reinforce community identity

QUICK GUIDE TO DESIGNING A SIGNAGE
SYSTEM OR GATEWAY

foric or cullural aspecis:

. Dulline guidelines for the information
gystem: 1 nformistion. vl b

e Case Study

INTENSITY SCALE

More Expensive

Diatrict eeitry
signage an guzs

Signmgn/ Light
fivtiare adgve man
rong

Temporary

FrssEEsAEEESIARAAENRERRERRRE

Public Input
In 2018, TSW. the consulting firm hared by
Forsyth County to develop design standards for
the county. held a series of |istening sessions
with the public Placemaking strategies were
discussed and attendees were asked to choose
images that they felt would most effectively

the identity in theast
Forsyth: Three images of potential gateways
were shown. The image to the nght was chosen
as the most appropriate among the three. This
particuiar archway would be a more permanant
and expensive optien, and could be consdered
a long-lerm solution. The Imensity Scale gbove
shows weys to design and create a&mﬂv
mapped by intensity

sannnn

Cheaper

Lavge avciway sntranco
with signago for District
ar Character drea

Entry sigrage
foar arger prevate
deveipment

}‘ i  wectional signage
ik I paindod on nall
gl

FLACEMAKING [N SE FORSYTH COUNTY

Project ideas
based on intensity

Medium sired
ety with
signage ti miwod-
use gevelipment

Permanent

sEsAssesEsssETsssaR e ERnEE



inspired.

Ways to get

PO].iCY & Proiec-l:

recommen&a’cions

WHERE TO START?

POLICY RECOMMENDATIONS

POLICIES

Wit aye these?

The polires halow ate quidelines thar piowkie

GET INSPIRED!

Here's some ways you can enhance the
gateways in your community:
1. Gather to make surface treatments at key
in your neighborhood. Surface
reatments, such as striping and pavement
markings. are a chitical component Lo making
walking and biking safer and can be used to
let visitors know they are approaching a new
district, neighborhood, or community. While
many surface treatrments are governed by

intermiflently serves lo help people keep
their bearing. and also feel located and
secure, Design & mural that drects people
to local facilities and businesses. In areas
whete tradrional waylinding signage is
confising o non-exstent, murals used lor
wayfinding is an easyto-do. aesthetically
stimulating, and cost-effective way to direct
visitors and locals te prominent destinations

4, Create sculptural art to be placed at

established standards (such as p
markings within bike tanes), olher poject
types provide room to use surface treatments
more  creatvely. Examples can  include
artistic . painted ions,
or streal murals below people's feet in bike
cofrals, curb extensions, and pedestrian
plazas. Colorful surface treatments can
help define a space, be used as signage and
wayfinding. ‘enhance the overall aesthetic
appeal of a gateway, and provide a level of
branding for the community,

2. Take action lo design banners of canopy
installations  that  highlight prominent
commidors.  Banners are a greal way to
showcase upcoming events and help
designate a brand for the neighborhood or
district that visitors are entenng or exiting.
Canopy instailations can be eye catching
and spuak loudly on the intended character
and unigue aspects of the street or district it
hangs over.

3 Be creative with how you design directional
streel signage A good signage system can
perform multiple functions.  On the most
basic level, it provides effective information
and direction for people to find their way
around a bulding complex, park, or other
public space. Direclional signage posted

30 PLACEMAKING IN SE FORSYTH COUNTY
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# Art installation signifyl

Imagery

street Importance

Mural used for
wayfinding

get started

County

o
POL-3; Pursue ceative financing designated for
pinoemalking projects around southeast Forsyth

lve-wark  spaces,  studios

performance spaces as an active ground fleor

use,

POL-2: Support the use of bullding facades for

art axhibitions and murals

POL
private development

POL-4 Explore mnovative public and privare
lunding opportunities for puble art

1! Encourage the Inclusion of public art in

POL-8; Encourage parinerships with the private
sector and arganizations to encourage monetary
amd non-ronetary support for arts and culture

Pyl

POL-5 Work towsrd brosder  geographic

Forsyth neighborhoods

WHERE TO START?

distnbution of public art throughout southesst

POLICY & PROJECTS THE COUNTY CAN USE TO BUILD MOMENTUM

Synopsis
The County has expiessed interest in
king and has 1 10 making i
happen. The ideas presented in this section are
just one path tostarling that process. Remamber
that partof the lesson of placemaking s to make
zmall expenments and 1o budld on the lessons
learned each time:

The f®owing pages detail specific policy and
proje® recommendations the County can use
1o st buiking momentum in the soltheast
Fre®th community sraund placemaking. In the
sl ol experimentation, o would make sense
e divide the initial funding into two allacations.

me funding should be devoted to encourage

FItiZen participation.

The other portion shiould be set aside to install
5 ') and gain fi from
users.

After onalyzing feedback, create a more
permansent of e again, I
you are expenmenting agan, keep repealing
until you are satisfied. Onee you are satisfied
find somthing else 1o improve

As part of creating this guide, TSW and the County
engaged with the public and received feedback
about the items that they were most excited
about Gateway and entry signage. fountains.
and interactive gardens- all scored highly The
County should start with these interosts and
see how to expand them further 2s placemaking
n southeast Forsyth County becomes more and

more Common
— e - . —
Encourage Experiment Assass
Participation Installation
POP-UP SHOP @ E-_
* ol @ D ot
¥ |l ¥ -
a8 eO=
Disvote some funding to Set aside some of Incorporate feedback to either |
encourage cilizen particpation Uhoss funds 1o create a create a more permanent |
in placemaking initiatives temporary and 1 of 1o exp |
)| gather feedback | Again |
\ \ g\ J

B8 PLACEMAKING IN SE FORSYTH COUNTY

POL-T: Encourage developers 1o include artist

Encourage grassroots dnd niighbor-
lhood-based organizations snd scliviies thal
promote art. imagination, and creativity to
enhance the iole the srts play in community fite

POL-100 Increase the availability of sigrifican
public_art or materials Lo designa

Art, history.
collaboraton,

-~

el

POL-12 Develop and implement stratsges (o
creale and sustan the lve music industry while
addressing noise compatibility

-13 Encourage use of public land for
eommunity gardens.

Mo-15  Form  cross-sector  parinerships
mrfists, , and
nublie and private sector organizations

POL-16! Incotporale site-specilic art in public
tacilities. parks and frails, and along key public
comars

POL-17: Incorporate public artnto the plannimng
stages ol publicly-Tunded propecls ond projpects
o county-owned land

POL-28! Use such tools &5 incentlves. startup
Jouns. and arl meubators 1o encourage artists to
locale n the oounty,

POL Remove bamers  for  informal
placamaking and shortterm arts evants and
programs ansing from the community. Bamees
can be anything brom pert Tees Lo lspglhy
applications to lack of access

POL-20) Incorporate the arts and ocultural
preservation themes and elements o small
area plansg, Such a8 neghbothood and cotmdor

i

FUNDING

ROADS
PARKS

SUBDIVISIONS

with HDAs

COMMERGIAL

DEVELOPMENT

COUNTY SPHERE
OF INFLUENCE

Eompetitive
granls, Lax
incentives, ele

POL-z2 G with Iy
organizations, the Counly, and Fansparbation

companies  to develop  speocal | event
transportation  plans o mutigate  braffic
congestion associated with these svents

POL-23; Alow mobie food shops 1o be placed
in the public nght-of- way and an private propsry

¥ Miow  zoming “grace. penicds”
which ly aliow entreprens and
local officisds o participate n placemaking
expernments

POL-25 Encourage popUp events in areas of
the counly that are not traditionally the reaipent
ol privabd mestments.

57

BYTH COUNTY

> lurniture,
art, ele

Sculipture,

r—2 lorniture,
| > water

leatures, elc

COUNTY
OWNED'LAND

FORSYTH
COUNTY
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Streets are our most fundamental
shared public space, but they are
also one of the most overlooked.

Every community has assets and
talent that can be showcased

on Iits streets, whether that's
through art, performances, street
amenities, or special events.



Dine In The Street Event on

o SOOI].-"IO-I)G closed. :EIGGWG.Y

Open Streets Event

und.er an overpdass
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Make your own street your place (plant a tree,
Little Free Library, organize a block party).

Organize events like Open Streets, Play Streets,
PARKI(ing) Day, etc.

Consider low-cost and quick streetscape
improvements (public art, benches, parklets,
lighting, etc.)

Connect with groups like Trees Atlanta, Georgia
Arborist Association, Georgia Conservancy,
Georgia Forest Watch, Keep Atlanta Beautiful,
Living Walls, etc.



W9 Bring People Tcge’cher

Home is not confined to the four walls
surrounding you, but rather it's your street,
your block, neighborhood, village and your
city/county as a whole. And just like a house
requires inhabitants to be a home, your public
spaces need people in order to flourish.

The first step In this process is for neighbors
to get to know one another!




Porchfest

Event

Pavements
to Plazas
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Organize local performances and events such
as "Porchfest”

Use musical instruments to activate public
spaces. Place on streets, public parks, markets,
open plazas, etc.

Reclaim underutilized asphalt as public space
with a "Pavements to Plazas’ project

Open a pop-up cafe or bring food trucks to your
community

Become an event coordinator or help organize
an event committee (ex. Alpharetta event staft)



o Space Re-Activation

The construction of highways, development

Placemaking can happe
spaces and privately ow
corporate campuses, sc

of expansive parking lots, and strip
shopping centers have had a part in creating
communities that lack unique identity.

N In underutilized
ned spaces such as

nools, hospitals, golf

courses, shopping centers (ex Avalon), etc.



Events held in vacant spaces

Up Town Hall
meeting place

Pop

& Site-Previtalization
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Temporarily activate a development site that
was previously underutilized parcel of land.

Provide a temporary forum for discussions of
civic Importance with a pop-up town hall.

Connect with non-profits and grassroot
organizations that come in and improve
abandoned buildings and lots

Promote the temporary use of vacant retail
space or lots with pop-up retail shops






SCAD ART SALES

« Professional consultations and
concept development

« Selection, specification and
acquisition

« Customized framing, mounting
and display

« White-glove delivery
and installation




SCAD ART SALES

« Civic + Cultural

« Corporate +
Commercial

« Corporate Interiors
+ Federal

« Healthcare

« Higher Education
« Hospitality

« K-12 Education \ ] |
« Medical Education PR

« Science +
» Sports, Recreation

« Transportation
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Technology

+ Entertainment
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SCAD ART SALES COLLABORATIONS

« Four Seasons Atlanta « Atlas Restaurant, Atlanta
» Delta Crown Room Lounges, Atlanta « Georgia Wayfair Distribution Center
and London + Gulfstream, Savannah

« The Shops Buckhead Atlanta 3
» The Goddard School Buckhead
« Nol18 luxury coworking space, Atlanta

Alida Hotel, Savannah
« DeSoto Hotel, Savannah

« Nelson Mullins, Atlanta
« Beverly West Residences « TothLaw Aflanta

« Goop Lab 2
« The Works [SELIG], Atlanta
« Sotherly Hotels

The Hong Kong Opera Gallery
« Mercedes Benz Stadium, Atlanta
« Facebook, Atlanta
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The Four Seasons - Atlanta




THE FOUR SEASONS ATLANTA



THE FOUR SEASONS ATLANTA

- o i



RACHEL EVANS
Director

912.3871352
revans@scad.edu

SCADARTSALES.COM




Let's talk about how

wWwe Ccdl help YO'U.!



#1 Devote some funcling to

jump-start placemaking

@® Some funding should be devoted to encourage
citizen participation

@ The other portion should be set aside to install
temporary installations and gain feedback from
users



#2 Understand your
‘Sphere of Influence’

@® \What does your jurisdiction DIRECTLY control? (locate
County/City owned land, funding sources, roads, parks)

@® \What does your jurisdiction NOT control? (subdivisions with
HOAs, private commercial developments)



H#3 Iclen’cify po’cen’cial policy

changes such as the following:

©® Encourage public art in private developments

©® Encourage developers to include live-work spaces, artist
studios, & performance spaces as active ground floor uses

© Explore existing policies, processes, & regulations to
determine potential changes



Form cross-sector partnerships with artists, community
members, non-profits, & public/private organizations

Use such tools as incentives, start-up loans, & art
iIncubators to encourage more artists

Remove barriers for informal placemaking & short-term
events/programs (L.e. permit fees, lengthy applications,
lack of access)

Allow mobile food shops to be placed in public ROW

Allow zoning "grace periods’ which temporarily allow
entrepreneurs & local officials to participate in placemaking



#4 Identify potential projects

such as the following:

Hold a design charrette

Start a pilot program to help build momentum in the
community about placemaking

l[dentify & develop an application process

Add information on placemaking to local website



Hire or appoint a community liaison or event coordinator

Restructure current regulations to permit potential
olacemaking efforts

Create a handbook to help property owners conduct thelr
own placemaking projects

Work In partnership with property owners to start a Pop-Up
Shop Program



Parking Day
TSW
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Sweet Auburn
TSW
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